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FIRST PARTY DATA 
SURVEY PRODUCTS

• Reach 2 700 000 consumers through 

our platforms

• Tailormade Data products for any Brand 

looking for insights, using customised

questions. 

• Surveys are done utilising an extensive 

database.

• Incentive to participate.



FIRST PARTY DATA 
SURVEYS

Our packages range from 

R20K to R140K

And a guaranteed number of respondents 

per survey of 

350

You will receive an 

Insights Presentation & 

Raw Data



WHATSAPP BOT

• A companion 2-3 question survey that 

can be added to the following:

• Competitions

• Pop up activations

• Donations or CSI campaigns

• A direct response to the station as an 

extension of a campaign

• Works for Lead Generation and Direct 

Digital Marketing

• Good for topline insights as supposed 

to detailed research

• Incentive to participate

• Sample size is dependent on campaign



STANDARD SURVEY 
(EXCL DMP)

• 10 customised questions supplied by 

client, with workshop in conjunction 

with the Market Engagement Manager 

and Mediamark Marketing Intelligence 

included

• Lead generation with opt in – the list of 

opted in responses shared with client

• Minimum sample size of 350

• Social Media Promotion

• Incentive to participate

• Optional on-air promotion can be 

included at an additional cost



PINPOLL SURVEY 
(INCL. DMP)

• 10 customised questions supplied by client, with workshop in 
conjunction with the Market Engagement Manager and 
Mediamark Marketing Intelligence included

• Survey contextualised with related content on our website, or 
available across the site

• Perfectly tailored survey with client corporate branding, 
inclusive of client advert within the survey, with link to client 
landing page

• Minimum sample size of 350
• Lead generation opt in database
• First party data audience insights on participants, including 

interests (via Pinpoll DMP)
• Option to re-target ads to survey participants and lookalike 

audiences within our DMP based on interests via DMP and 
Programmatic platform

• Social Media Promotion
• Incentive to participate
• Optional on-air promotion can be included at an additional cost



Jacaranda FM East Coast Radio Both Stations

Pinpoll Survey 140,000 140,000 200,000

Standard Survey 50,000 50,000 80,000

WhatsApp Bot 20,000 20,000 30,000

INVESTMENT SUMMARY



TERMS & CONDITIONS

• Surveys are subject to approval and availability, with a maximum of 2 client surveys/ month 
• Maximum of 15 questions for Colony, with 7 that are related to the client brand
• Maximum of 5 questions  for  Pinpoll , with 2 that are related to the client brand 
• All polls created using Pinpoll require a content piece. This content/ article can be provided by client according to required 

specs,  or created by station to support the poll, with client input as required
• Whatsapp return questions can only be purchased as an element of a client competition/ campaign, and cannot exceed 3 

questions
• All surveys/ polls must include an incentive, to be approved by station
• The minimum cash incentive is R2000 for 1 winner. If more than one winner is required, a R1000 incentive for 3 winners will 

apply
• The Market Engagement Manager may change a question if it does not fit the radio station brand tone to increase audience  

participation, with any changes to be communicated to client in advance
• All Lead Generation campaigns require an opt in 
• Neither Raw Data nor Profiles of respondents may be shared without an opt in  
• One week is required to gather responses
• A client presentation will be shared a minimum of one week after the survey closing date 

• All costs quoted exclude VAT. See www.Mediamark.co.za for more t’s and c’s

http://www.mediamark.co.za/
http://www.mediamark.co.za/


TRAVEL CLIENT EXAMPLE
SURVEY PRODUCT
• We ran a 5-question survey inside an online advertorial around 

international travel during the pandemic on JacarandaFM.com

TIMING:
• The poll ran from 22 September until 28 September 2020.
• DIGITAL PROMOTION:
• The poll was promoted on Jacaranda social media channels.

INCENTIVE TO ENGAGE:
• An incentive of R2,000 for one winner was offered. 

RESULTS:

Respondents:  757 across the survey

Entries: 144 

Opt Ins: 

100 said YES to more info from 

client
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SURVEY QUESTIONS
SURVEY PRODUCT
• We ran a 5-question survey inside an online advertorial around 

international travel during the pandemic on JacarandaFM.com

TIMING:
• The poll ran from 22 September until 28 September 2020.
• DIGITAL PROMOTION:
• The poll was promoted on Jacaranda social media channels.

INCENTIVE TO ENGAGE:
• An incentive of R2,000 for one winner was offered. 

RESULTS:

Respondents:  757 across the survey

Entries: 144 

Opt Ins: 

100 said YES to more info from 

client
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EXAMPLE OF SURVEY QUESTIONS TO MEASURE:

BRAND AWARENESS
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BRAND AWARENESS
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MEDIA ATTRIBUTES
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MEDIA ATTRIBUTES




